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Editorial Note 

We are pleased to present Volume 9, Issue 2 of Management Issues, which brings together a rich collection of 

empirical and conceptual studies that deepen our understanding of contemporary challenges and practices in 

management, entrepreneurship, strategy, human resource management, and digital consumer behaviour, with a 

strong focus on emerging economy contexts, particularly Sri Lanka. 

The issue starts with an article on a systematic literature review of strategic management practices in SMEs and 

their impact on business performance, adopting the PRISMA framework to synthesize two decades of research 

on strategic management practices in SMEs. By categorizing the literature into key thematic areas and identifying 

research gaps, this study contributes to theory development and offers a roadmap for future empirical 

investigations. The second article of the issue is a study on hunger marketing, scarcity, and impulse buying 

behaviour among online consumers in Batticaloa District, examining mediating and moderating effect of 

demographic variables. This study extends our understanding of digital marketing and consumer psychology. By 

investigating both mediating and moderating mechanisms, this study shows how scarcity-based strategies and 

hunger marketing influence impulse buying behaviour, with education level emerging as a significant moderator. 

The findings of this study provide timely insights into ethically designing effective online marketing strategies 

while maintaining consumer trust. The third paper on the association between supervisor’s emotional 

intelligence and employee job anxiety in the apparel industry in Sri Lanka examines the critical role of 

supervisory behaviour and traits in shaping employee well-being. Through structural equation modeling, the study 

reveals that supervisors’ emotional intelligence and positive personality traits are significantly associated with 

lower levels of job anxiety among employees, emphasizing the practical importance of leadership development 

and emotional competence in improving workplace mental health and productivity. The next article titled 

“Intellectual capital and strategic orientation as drivers of firm performance: The mediating role of innovation 

capability in Sri Lankan manufacturing SMEs” investigates the interplay between intellectual capital, strategic 

orientation, and firm performance, emphasizing the mediating role of innovation capability. Employing Partial 

Least Squares Structural Equation Modeling (PLS-SEM), this study provides strong evidence that innovation 

capability strengthens the impact of strategic resources on firm performance, offering valuable insights for SME 

owners, managers, and policymakers who seek to promote sustainable growth and competitive advantage in 

manufacturing SMEs. The final paper on “Institutional and Organizational Forces Shaping IT Governance in 

Higher Education: A Multi-theory Perspective” aims to fill that knowledge gap by analysing the relationship 

between internal stakeholders (heads of departments, top management and IT professionals and three main 

forces coercive, mimetic, and normative. This study shows that institutional forces have a significant impact on 

the level of commitment internal stakeholders demonstrate toward IT governance processes. Coercive forces, 

such as government instructions and funding conditions, shape structural adaptations, while mimetic and 

normative forces encourage alignment with global practices and fellow institutions. 

Collectively, the articles published in this issue reflect the dynamic and evolving nature of management research 

in developing economies. They offer practical implications for managers, entrepreneurs, policymakers, and 

academics, while also identifying meaningful directions for future research. We extend our sincere appreciation 

to the authors, reviewers, and editorial team for their valuable contributions in maintaining the scholarly quality 

and relevance of this issue. 

We trust that readers will find these contributions intellectually stimulating and practically valuable. 

Happy reading! 
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